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WHAT IS COMMUNITIES CRUSHING 
CANCER

• Resident-led initiative aimed 
at raising awareness of cancer 

screening and thereby 
improving rates of screening 

in our community

•

• More importantly, allows us 
as Radiology trainees to 
come together for an 

important cause! And get 
some sunlight :)



HOW IT 
STARTED

Inspired by outreach event

Smaller scale events at BMC held 
within our lobby 

Residents given a few hours from 
workday to participate in tabling 

event

Informational poster, various 
brochures primarily focused on 
Breast, Lung, Colorectal cancer



8 programs >68 
residents 

>200 
patients

HOW IT’S 
GOING



DETAILS

• Created basic (6th grade level) 
information on common cancers, the 
appropriate screening recommendations 
and an overview of the importance of 
screening 

• Translated them into Spanish, Haitian 
Creole, Chinese

• Pre-made and distributed materials to 
dedicated liaisons within each program
• Helped us coordinate PD approval and 

motivate resident interest

• Held orientation sessions with liaisons

• Intro video detailing what the event was 
about and what to expect, distributed to all 
residents 





PARTICIPATING 
PROGRAMS

UMass

Massachussetts General Hospital

BIDMC

Tufts

Mount Auburn Hospital

Baystate

St. Vincent’s

Brigham and Women’s Hospital

Boston Medical Center



RESIDENT 
TESTIMONIALS

“Volunteering for a Communities Crushing Cancer event was a 
rewarding experience. I saw the value of our work in radiology 
in a new light and felt a stronger connection to our local 
community.”

“It gave us as residents the opportunity to rediscover the 
important role radiology can and should play in active 
community outreach.”

“It truly felt like a well-rounded wellness activity and we can’t wait to 
do it again!”

“Favorite part of this experience was being a part of something 
bigger than Baystate.” “ It was my favorite day in residency so far.”

“Enjoyed spending time with my co-residents outside of 
reading/conference rooms. Had a different feel than a typical social 
event because we were coming together to do something meaningful.”

Presenter
Presentation Notes
Model that can be replicated to have a broader impact 



EVALUATING IMPACT

• Administered pre and post surveys 

• Assess the effect of community engagement on 

• Wellness/burnout

• Sense of meaning/purpose 

• Self Compassion & compassion towards others 

• Utilized several evidence-based models including Mayo Clinic Physician Well 
Being Index (ACR Well-Being Curriculum) 



PRE AND POST EVENT SURVEYS



PRELIMINARY FINDINGS 

• Still in data gathering phase

• Currently have about 70 responses to the pre-event survey, and 30 participants 
who completed both pre and post

• Option for people who were not involved in the event to take the survey as a 
control- only a handful

• Second post survey to be sent out in May



TASK FORCE COMMITTEES

• Outreach
• Team of 3-4 people ensuring outreach to various areas

• Social Media/Communications
• Creating content for posts

• Testimonials, Images from previous events

• Health Equity, wellness content 

• Manage hashtags

• Content
• Modifications and improvements to existing materials

• Innovation
• T shirts/graphics, mascots 

• Challenges for day of the event 



FUTURE GOALS

Go out into the 
community 

Give trainees the 
skills and training 

necessary to 
become effective 

community 
collaborators 

Foster team 
building and 

cohesiveness in 
programs across 

the country

Better understand 
the barriers to 
care that our 
unique to our 
community 

Use CE as a way to 
reduce burnout 

and re-introduce a 
sense of meaning 

in what we do
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